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2012

ﬁrd Licorice

Line

First Halal
Certified

Soft Candy
Producer

2013

Kervan USA

Purchase Of
Akas

2016
e

Kervan UK

AL
;-’iL

First Marsnmallow
Line

Purchase of
Ucantay

-

2017

Expansion of
Akhisar Plant

Gird Jelyline 2018

(&D Center

Second
Marshmallow Line

Ucantay Plant
Purchase

Kervan Germany
(Erti Food)

(our‘rh Jelly Line

Fourth Licorice
Line

Functional
Product
Category
Initiation

Moving of
Ucantay to
Akhisar

Kervan Russia

S

2020
(urchose Of

Happy Life
Fifth Jelly Line

Fifth Licorice Line

New Factory Land
Acquisition In
Akhisar

Installation of
10.000 Pallets

Expansion Of The
Factory Building

&=

Akhisar Warehouse
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4 Sales Offices Abroad

— USA
— Russia
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Kervan Gida?@¢
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NP . Production
*if\ Innovative Products Flexibility / Diversity
= | High Taste & Halal
Quality Standards Production

Return On Investment
1-2 Years

5 5| Domestic
aé‘ Market

Share

ﬁ High Export
@ Turkey’s Biggest
Soft Candy Producer

Rising Profitability

Offices Abroad

Growth Oriented

§
2
2

ABOUT US



Affililates
& Subsidiaries

Sistem
Pazarlama
100%

Ucantay Dunya 93 Happy Life Matik Otomat KERVAN USA
100% 100% 60% 25% 50%

Yunus
Kelebek?2 Daaitim Taricho Gida Team Lojistik
100% S
100% 100% K(0)74

All company’'s are fully consolidated except Team Lojistik (sugar import,
logistics) and Matik Otomat (vending systems in corporates).

Ucantay produces dragee chocolate, toy products and surprise eggs.
Sistem Pazarlama is a marketing and sales company for the domestic market.

Dunya 93 is a marketing and sales company for the export market.

KERVAN UK
100%

Erti Food
Germany
55%

KERVAN RS
100%

ABOUT US



@Yelelifell Structure

Existing Shareholder Sales

Capital Increase

. Total Publicly Traded Shares

37.5
12
150 138
Pre IPO Shares Post IPO
Offered

* Amounts are in TL million.
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HrelelliadiifelI=Yel Capacities

Jelly (4 Line) Licorice (4 Line)

34,000 ton/year 10,000 ton/year

Hard Candy (1 Line)

3,000 unit/year

Dragee Chocolate

5,400 ton/year

)

Gum

3,600 unit/year

Surprise EgQs

43 Million unit/year

Marshmallow (2 Line)

4,200 ton/year

Toys Group
40 Million unit/year

ABOUT US
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‘17-'19 Net Sales
CAGR 39%
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1HT19
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17 - '19 Net Profit

cAGR 167%
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TL Million

o~

166%

2017

Net Profit (TL mn)

168%

2018

2019

ol

87%

1H19

1H20
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18%
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EBITDA Margin

o

2017

EBITDA Margin

o

+1,3

2018

2019

o

+4,3
PP

I 5,6%

1H19

19.9%

1H20
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Global
Confectionery Industry

Turkish confectionery industry grew by 1.5% YoY in 2019 reaching 86,700 tons.

Per capita consumption in Turkey is at 1kg/year. Compared to the per capita consumption of

the similar countries, per capita consumption has major room for growth in Turkey.

Top three countries in confectionery consumption per capita are;

Denmark — 6.1 kg
Finland — 5.7kg
Sweden - 5.3kg

It is difficult o relate per capita income with per capita consumption directly in the sector as
there are differences in tastes of the different countries.

Global Per Capita Candy Consumption & GDP Per Capita (USD)
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Source: Euromonitor, World Bank
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Confectionery Industry

80.000

75.000

70.000

65.000

USD mn

60.000

55.000

50.000

4.2%

"20-25CAGR

Global Confectionery Industry
Growth Prospects

INDUSTRY

66.605

Source: Euromonitor



Turkey
Soft Candy Industry

Grcf\?v]’rﬁ 807%’ Grci?v]’rz 36% ’ Grc})u%g 23% ,

TL275 million TL375 million TL225 million
(Ton) Sectoral Volume and Price Trends (TL/kg)
18.000 15.348 30,0
16.000 14.145 14.403 : 27.7 25,0
14.000 !
12.000 — 24,4 23,2 20,0
10.000 19,1 7.884 8.137 15,0
8.000
oo 6.6% 3.2% o0
4.000
2.000 “I >
0 0,0
2017 2018 2019 TH19 1H20

mm Volume in tons Avg. Price (TL/kg) rhs Source: Nielsen

INDUSTRY



Turkey
Soft Candy Industry

In ferms of consumption volume, 63% of the total soft candy market consists of branded products (Bebeto,
Competitor 1, Competitor 2, Competitor 3 and Rocco), while remaining 37% consists of private label and

other small coniract producers’ products.

Turkey Market Structure (Volume)

B Branded

Private Label, Outsourced

Source: Nielsen

70%
60%
50%
40%
30%
20%
10%

0%

80%
70%
60%
50%
40%
30%
20%
10%

0%

Turkey Market Structure
(Volume)

62%

Discounter

Supermarket

Source: Nielsen

19%

Traditional

Domestic Sales Channels

Discounter

(Volume)

2%

Supermarket
Source: Nielsen

23%

Traditional
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Turkey

Soft Candy Industry

According to the volume based market share data as of TH20, Bebeto brand of Kervan Gida ranks second
with its 19% market share (9%) after Competitor 1, which has a market share of 31% (2017:29%).

Including the Company's PL production and Rocco production, the producer share is at 47.8% (2017: 43.8%)

as of TH20.

Considering Kervan Gida's producer and Bebeto branded market share; branding strategy, high penetration
in the organized retail market and improvements in its sales and distribution channel resulted in increasing

market share in recent years.

Turkey Soft Candy Market Value Based

7 2017 2018 2019 1H19
Kervan

Producer . . 38.4

Share

Bebeto 8.0 17.0

(Kervan)

Other 176 184 216
(Kervan)

Rocco 6.0 3.0 2.0
(Kervan)

Competitor 1 44.0 38.0 39.0
Competitor 2 10.0 9.0 9.0
Competitor 3 10.0 10.0 10.0
Other 4.4 4.6 54

1H20

Turkey Soft Candy Market Volume Based

% 2017 2018 2019 TH19 TH20
Kervan

Producer . . 49.6 49.6
Share

Bebeto 9.0 8.0 18.0 14.0
(Kervan)

Other 288 288 296  33.6
(Kervan)

Rocco 6.0 6.0 2.0 2.0
(Kervan)

Competitor 1 29.0 35.0 28.0 29.0
Competitor 2 11.0 7.0 7.0 6.0
Competitor 3 9.0 8.0 8.0 7.0

Other

7.2 7.2 7.4 8.4

Source: Nielsen, Company, Kervan Producer Share= Bebeto, Rocco, PL production
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IN-HOI8 PO Proceeds

Acquisition Of A Company In Europe

Custom tax advantages, reducing geographical
risks and strengthening Bebeto brand's position in
the European modern channel are the main drivers
for the acquisition. Approximately 55% of the
proceeds is planned to be used to finance an
acquisition.

Financing New Investments

25% of the proceeds are planned to be used in
completing the ongoing investments and
purchasing a new plant in Turkey.

Financial Debt Repayment

Short term debt in foreign currency is planned to be
reduced to decrease short FX position of the
Company with the remaining 20% of the proceeds.

STRATEGIC PLANNING



Strategic

Planning
2020-2023

Finalization of IPO

Become one of the top five producers
in the sector with the acquisition of a
company in  Europe with [IPO
proceeds

Penetrating into the European modern
channel by the help of newly
acquired company

Benefiling from EU's custom tax
advantages by extending production
geographically

Focusing on more profitable channels
ike OTC, Increasing R&D expenses
and new product development

STRATEGIC PLANNING



INVESTMENTS

5. Jelly Line (10,000 ton/year)

5. Licorice Line (2,500 ton/year)
10,000 Pallets Logistic Warehouse
New Factory Land Purchase

Expanding Of Akhisar Plant

Completion Of Surprise Egg
Investment

OTC Bottling

.

STRATEGIC PLANNING



Kervan Gida Consolidated Revenue (TL mn) Kervan Gida Consolidated Sales Volume (ton)

1000
800 45K 10%

FINANCIALS

500
400
300
200
100

N

40 K 2
700 4% 35K
6 , 30 K
41 25K
20 K
15K
10K
5K
0K

600
2017 2018 2019 1H19 1H20 2017 2018 2019 1H19 1H20

Consolidated revenue surged by 41% YoY to TL469 Consolidated sales volume reached 25,000 tons in TH20,
million in TH20. indicating a 24% YoY increase.
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Kervan Gida Consolidated Unit Price (TL/kg) Kervan Gida Consolidated Unit Price (TL/unift)
20,0 2
/
16,0 15% vl
14,0
12,0
10,0
8,0
6,0
4,0
2,0

0.0

2017

TH19 1H20
The price per kg increased by 13% YoY to TL17.2 in TH20. The price per unit rose by 15% YoY to TL2.1 in 1H20.
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Nell=¥y Evolution
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Sales by Channel

Export Channel: Export revenues
has 58% share in the Company's
consolidated sales in 2019. The
Company focuses on organized
retaill channel with the necessary
amendments made in  sales
organization recently. Despite the
Covid-19 impact, the Company's
exports has grown by 41% YoY in TL
and 22.6% in USD termes.

2017 2018 2019 1H20

Export (TL mn)

(X 397

120

100

80

60

o

8%I

Traditional Sales Channel: This
channel consists of wholesales and
retail sales to groceries. The sales
by this channel grew by 27% YoY in
1H20.

Traditional (TL mn)

30%

27%

2017 2018 1H19 1H20

200

180

160

140

120

—_

00

80

60

40

20

0

Organized Retail Channel: The
channel consists of sales to
organized retailers. The highest

growth achieved in this channel in
recent years. The sales by this
channel increased by 48% YoY
reaching TL134 million in TH20.

Organized Retail (TL mn)

177

7

48%

48% I

2017 2019 TH19

58%

1H20
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Sales by Channel (%)

1H20

Traditional,
14%

Organized Retail,
29%

Export, 57%

70%

60%

50%

40%

30%

20%

10%

0%

63%

56% 8% — T— 5%

29%
26%
21% 21%
23%
17% 16% 1 4%

2017 2018 2019 1H20

Export

Organized Retaill
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USD \

S
Milion

The share of exports in total sales is at 57% in TH20.
USD, EUR and GBP share in total exports are at
75.3%, 10.1% and 14.6% respectively.

USA, UK and Ilrag are the ftop three export
destinations of the Company. Exports to these
three countries correspond to 45% of the total
exports.

- 4 USD
Million
NILZ
Y s
Lo S\ \(/‘
= ’ ﬁ> r__
L
U & ¢ —
y USD J . USD
- Million & S Million
sl aill
—

2USD | —

Million i
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Coun’rry Breakdown

USD53 miillion USDé65 million
2017 2018

Iraq, 10%

\ Iraq, 9%
Germany, 37 palestine, S%Germany, 47

— Palestine, 5% Germany, 4%

USD69 million
2019

ingiltere; 17%

Palestine, 3% Germany, 4%

USD41 million
T1H20

Iraq, 12%

Palestine, 4%

FINANCIALS



Organized Retall

In the organized retail channel, Kervan Gida has presence mainly in BIM and A101 stores in Turkey and has products in
Dollar General, Dollar Tree stores in US, Rewe in Germany, B&M, Morrisons in UK, in infernational organized retail market.

Kervan products were listed in SOK stores recently and negotiations for listing its products in BIM owned File stores
continues.

In the global market, Kervan has agreement for selling new products to ATB stores in Ukraine, and new cooperation
agreements with Araz stores in Azerbaijan, X5 stores in Russia. Negotiations with Kroger, Target in US, Wallmart in Mexico,
Edeka in Germany and ALDI in UK continues.

Total sales in BIM and A101 had 20% share in consolidated revenues in 2017 and 2018 and had increased to 25% share
in 2019. The upward trend has continued in the first half of 2020 and share in consolidated revenue reached 28% in this
period.

Kervan Gida has private label production for both domestic and international markets and private label share in
consolidated revenue for 2017, 2018 and 2019 were 31%, 29% and 32% respectively. As of 1H20, the share of private
label products in the consolidated revenue was at 30%.

FINANCIALS



Raw Material Procurement

Package, gelatin, sugar and glucose are

the most important four inputs in raw
1H20 material breakdown. The share of these
inputs in the raw material are; 26%, 19%,
14% and 9%, respectively.

A material amount of raw material costs
such as gelatin, sugar, glucose and half of
the packaging costs are in foreign
currency denominated.

Gelqﬁn |
19% Thanks to the decision of building a three-
Package month supplier and two-month safety
26% stocks for raw materials and packages

procured from China and Italy after
spreading of Covid-19 pandemic to
those countries, the company
experienced no major problems during
the period.

FINANCIALS



Gross Profit Margin

Approximately 57.1% of the company's turnover is foreign currency based. Considering that the ratio of raw
material costs in foreign currency to sales is at 31.1%, depreciation of TL against other currencies has positive
conftribution to the profitability on the operational side.

Costs and Gross Margin

Production Cost
20,0%

Gross Margin
32,1%

Raw Material in
FX
Raw Material i 31,1%
TL
16,8%

Gross Margin

35,0%

34,0%

33,0%

32,0%

31.0%

30.0%

29.0%

28,0%

27.0%

Sensitivity Analysis

-25,0% -20,0% -15,0% -10,0% -50% 0,0% 50% 10,0%
Change in Exchange Rate

15.0%

20,0%

25,0%
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Gross Profit Margin

Kervan Gida's consolidated gross profit margin realized at 32.1% in 1TH20, indicating a substantial improvement
compared to 28.3% gross profit margin in 1H19.

The consolidated gross margin increased from 23.7% in 2017 to 28.7% in 2018 and to 30.6% in 2019.

The robust gross profit margin improvement of the company in recent years has been achieved thanks to the
economies of scale achieved with the capacity increases, depreciation of TL and the increasing share of value
added products in the product mix.

Gross Profit (TL mn) Gross Margin (%)

7 ’

30% ’ +1.9 pp

N N 28.7%
NN 23,7%

+3,8 pp

30,67
28,3%

37%

59%

0o
N
ol

15%

10%

5%

2017 2018 2019 1HT19 1H20 2017 2018 2019 1H19

0%

1H20
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EBITDA and EBITDA Margin

Increasing capacity utilization rate, growth in sales volume, rising product prices and increasing share of value
added products in total sales resulted in strong EBITDA generation and EBITDA margin improvement.

EBITDA (TL mn) EBITDA Margin
140 25% ’
20% +‘| .3 pp
100 ’ +4.3 pp 20%
- ’ ’ 15% +4.5 pp WA 16%

797

60 105%

40
20
0

2017 2018 2019 1H19 1H20

10%

5%

0%

2018 2019 1H19 1H20
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==NEDYAW Vi¥elgel gl Progress

The EBITDA margin, which was at
12.3% in 2017, increased to 19.9%
in TH20. The drivers behind this
improvement are summarized in
the chart.

Production expenses to sales
ratio decreased from 26.4% to
20% in the period thanks to the
rise in sales volume, automation
investments and increases in
kilogram sales prices.

In this period, the ratio of raw
material COsts to sales
decreased by 2%, thanks to the
TL depreciation and increase in
average sales prices with rising
share of value-added products
in the total product mix, and has
positive  conftribution to the
EBITDA margin.

25%

20%

15%

10%

2%

0%

EBITDA Margin 2017

MOC Impact

2%

DMC Impact OPEX Impact EBITDA Margin 2020
MOC: Manufacturing Overhead Costs, DMC: Direct Material Costs
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Net Profit and Net Profit Margin

Capacity increases and CUR improvements resulted in sales growth and operational profitability improvement,
which pave the way for higher net profit.

80
70
60
50
40
30
20
10

0

&
11

2017

Net Profit (TL mn)

' ol

168%

2018

75

2019

87%

1HT9

1H20

12%

10%

8%

6%

4%

2%

0%

Net Profit Margin

1HT19

+2.6

1H20
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@M AleRN] IMmpact

With Covid-19’s initial severe and quick spread in China and Italy, the company decided to build inventory for
raw materials and packaging items with three months’ horizon for procurement and two months for security.

This was later also applied to other European countries for raw material supply and the company did not have
production related disruptions in the period.

With respect to industry trends, switch to packaged products gained pace and due to lockdowns in April and
May, demand was weak since working hours of supermarkets were restricted and children were not allowed to
enter markets with general stay at home orders.

On exports side, there was no disruption in container shipments but there were some problems in trailer traffic in
April and May. There were no problems in distribution to domestic market.

Despite Covid-19 impact, the company’s y/y revenue growth was 41% in TH20.

FINANCIALS



Production Capacity

As of end-T1H20, the company’s ton and unit based capacities were 60,200 tons/year and 83.2mn units/year.
Capacity utilization rates based on tons and units were 83.7% and 61.6%, respectively.

Completion of new jelly and licorice lines at end-2019 and new surprise egg (Cosby Fun) line in April 2020 led to
capacity increases in 2020. The production capacity is targeted to reach 72,300 tons/year at end-2020, with the
planned completion of new jelly and licorice lines.

1 January-30 (%) 1 January-30 1 January- 31 (%) 1 January- 31 (%)
June 2020 Change June 2019 December 2019 Change December2018 Change

January- 31
December
2017

Production Capacity

60,200 28.6% 46,800

Production Capacity

(‘000 unit) 83,200 108.0% 40,000 40,000 0.0% 40,000 14,3% 35,000

Sales (‘000 unit) 16,753 28.3% 13,060 27,361 -17.8% 33,267 1.1% 32,911

Capacity Utilization

Rate(Ton)

Capacity Utilization

Rate(Unit) 61.6% 65.3% 68.4% 83.2% 94.0%

FINANCIALS
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Capacity Utilization saAdgeelvles

The capacity utilization rate of the jelly and licorice product groups, which make up 70.8% of the company's
sales, was at 98.7% and 86.9%, respectively in 2020. Details on other product groups are shown in the below

table.
ﬂ ﬂ °
47 =
Product Groups Unit Capacity (annual) Prodﬁcﬁon(1 H20) Capacity(1H20) CUR

Jelly Ton 34,000 16,781 17,000
Licorice Ton 10,000 4,346 5,000 86.9%
Marshmallow Ton 4,200 884 2,100
Gum Ton 3,600 956 1,800 53.1%
Hard Candy Ton 3,000 984 1,500
Dragee Ton 5,400 1,236 2,700 45.8%
Adet 40,000,000 12,929,735 20,000,000
Surprise Egg* Adet 43,200,000 3,824,160 /7,200,000 53.1%

Ton 60,200 25,186 30,100

Unit 83,200,000 16,753,895 27,200,000

*Surprise egg CUR was calculated with two months of capacity as Surprise egg line activated at the end of April 2020.

FINANCIALS



Indebtedness

350
300
250

200

= 150
100

50

0

3.48

1,73

2017

mm Net Debt = EBITDA

44,5

2017

Net Delbf / EBITDA

2018

2019
Net Debt/EBITDA

Net Debt in USD

2018

2019

1H20

1H20

4,00
3.50
3.00
2,50
2,00
1,50
1,00
0,50
0.00

GBP
4%

Credit Breakdown in terms of exchange rates

The Company’s end-1H20 net debt/trailing 12M
EBITDA is 1.73x implying improvement compared to
end-2017'"s 3.48x.

According to end-1H20 balance sheet, the company
had net short FX position of TL92.5mn (USD8.1mn and
EURS5.4mn).

As of end-1H20’s financial loans’ currency breakdown,
USD, TL, EUR and GBP had respective shares of 55%,
24%, 17% and 4% with average funding costs of 2.9%,
8.6%, 2.7% and 2.2%, respectively.

FINANCIALS
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CAPEX Evolvement (TL mn) & CAPEX to Sales Ratio

2017

2018
mm CAPEX

(%)

7 6% 9.4%

2019 TH19
=== CAPEX to Sales, rhs

1H20

10%
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1%
0%

ON RISE

The company’s capital expenditures have gained
pace in the recent years

In 2017, the company’s investments were mainly
concentrated on new jelly line and Akhisar plant
expansion.

In 2018, a plant was purchased for Ucantay and
establishment of R&D center took place.

2019’s investments included transfer of Ucantay’s
plant to Akhisar and new jelly and licorice lines.

In 2020, surprise egg line, OTC bottling line,
warehouse construction in Akhisar and new plant
acquisition in Akhisar were completed. Investments
regarding fifth jelly and licorice lines and expansion
of Akhisar plant area continue.

FINANCIALS
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R&D Center

2018 R&D CENTER CERTIFICATE

TURKEY'S 872th CENTER

14 Projects: 10 Ongoing, 4 Completed

R&D Expenses to Sales Ratio increases every year.

INNOVATIVE PRODUCTS



R&D Center Projects

Functional
Soft Candy
Product
Development
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Jelly Licorice Marshmallow OTC

NAF/NAC
Vegan

Collagen
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. Vitamin C
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Palm oil free
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Reduced sugar
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— . , Multivitamin
First ingredient fruit Reduced sugar
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Soft candy
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INNOVATIVE PRODUCTS
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Vegan Reduced Sugar Organic

INNOVATIVE PRODUCTS
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®
TURQUALITY

As being the “National brand building program”,

TURQUALITY®, It is the first and only state-sponsored branding program in the world.

BEBETO

BRANDING



OQur Certificates

TURK STANDARDLARI ENSTITUSU
HELAL UYGUNLUK BELGESI

AS A Gaplial)l 2gas
DAl a3l

TURKISH STANDARDS INSTITUTION
HALAL CERTIFICATE OF COMPLIANCE

BELGE NUMARASI
REFERENCE NUMBER OF LICENCE

BELGENIN ILK VERILI$ TARIHI 10.09.2018
DATE OF FIRST ISSUE OF LICENCE

008002-HG-02/01

BELGENIN SON GEGERLILIK TARIHI 10.09.2021

LICENCE VALID UNTIL

BELGE SAHIBI KURULUSUN ADI KERVAN GIDA SANAY| VE TICARET ANONIM SIRKETI

NAME OF THE LICENCE HOLDER

BELGE SAHIBI KURULUSUN ADRESI YAKUPLU MAH/SEMT FUAR CAD. -- NO:9 /1 BEYLIKDUZU
ADRESS OF THE LICENCE HOLDER ISTANBUL/TURKIYE

URETIM YERI ADI KERVAN GIDA SAN. TIC A S

NAME OF THE MANUFACTURING PLACE

URETIM YERI ADRESI AKHISAR ORG. SAN. BOLGESI 3. CADDE NO:8 KAYALIOGLU
ADRESS OF THE MANUFACTURING PLACE AKHISAR MANISA MANISA/TORKIYE

IPTAL EDILEN BELGE NUMARASI (Varsa)
INDICATION OF SUPERSEDED LICENCE (if any)

TESCILLI TICARI MARKASI BEBETO

REGISTERED TRADE MARK

ILGILI TURK STANDARDI TS OIC/SMIIC 1 / HELAL GIDA GENEL KILAVUZU / 14.07.2011
RELATED TURKISH STANDARD

BELGE KAPSAMI

SCOPE OF LICENCE

$EKER VE SEKERLEME MAMULLERI URUN GRUBUNDA:
-YUMUSAK SEKER

\

H./os/zga

Belgelendirme Merkezi Bagkani Adina
OZTURK GULKAN

HELAL BELGELENDIRME MUDURU V.

Bu belge, T.C. Diyanet lsleri dini g Tark G
B This certificate is issued by Turkish under the of The Turkish Republic Presidency of Religlous Affalrs. @
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International
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Disclaimer

The draft Offering Circular regarding the planned public offering of Kervan Gida is currently being reviewed by the
Capital Markets Board and has not been approved yet by the Capital Markets Board. The Offering Circular to be
finalized following the approval of the Capital Markets Board will be separately announced. Any investment decisions
within the scope of public offering must be made following the approval of the Capital Markets Board and the
investors must base such decisions on the evaluation they have made on the final Offering Circular.




